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lgnace Schops

Regionaal Landschap

Kempen en Maasland
Belgium

Biodiversity a tool for sustainable development ...
From NIMBY to PIMBY!






Threatened with extinction:
1 bird out of 8 - 1 mammal out of 4 - 1 conifer out of 4 -
1 amphibian out of 3 - 6 marine turtles out of 7



http://www.iucnredlist.org/species-of-the-day
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~ Classical Tourism Sustainable Tourism

High quality Sustainable

High quality Tourism Less nature nature Tourism

nature

degradation potential

2 times less

Less Nature & Less tourism




New models to save biodiversity




(Re)Connection Model
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in het spoor van de natuur Natue Bo N; -
(Re)connection Model
Re)connect societ
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(Re)connect people with nature
(Re)connect business with biodiversity

X o
(Re)connect policy with practice
Kempen-Bhoedt .\ w

International success

Concept: © RLKM



Development Cycling network (1995)

12 municipalities in the Nord-East of Flanders
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Hoge Kempen National Park

(Re)connection Model to help other regions in the world

Why Hoge Kempen National Park?

» Example to save biodiversity in the world

» Sustainable Regional development

) » Responsibility of crowded, prosperous regions
ProjectNatio I Park - 25.000ha * (Re)connecting society

» High Economic benefit

Eindhoven

mmmmmm







Hoge Kempen National Park

Opportunities for sustainable economic development

Benefits

- extra awareness for biodiversity
 species action plans - species saved

« annual amount of visitors: ~ 750.000

« employment (direct & indirect): 400

« annual economic benefit: 24.000.000 euro

0% .

Nationaal Park

HoGE KEMPEN

in het spoor van de natuur

From NIMBY to PIMBY



Be the change you want to see in the fqture!

¥ Think globally,
~ Act locally &
Change personally!



WWE

Michael Narberhaus
24th"May 2011, Cologne

{
SMARTCSOs

A personal story of
inquiring change



g SMARTCSOs
Can | transform the automotive sector??
—
Consumer
Purchasing action
Investment
Community
demanding
co .« i Automotive Business

Creating value within ecological limits

Policy bodies
Improving regulations

“Collective action for system change in a resources and emissions constrained world”
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SMARTCSOs

How does change happen? 1.0

Traditional: Build NGO campaigns around a
particular policy goal?

The triangle of change (SDC) — bring all
stakeholders into a room and work it out together?

The global level — global CO2 agreement?

The local level — community groups on footprint?
Inspiring examples of sustainable life styles?
Celebrity role models (Angelina Jolie...)?

The foot-in-the-door-approach?

Are nudges the answer?



SMARTCSOs

WWE

My inspiring moments

e Gus Speth — The Bridge at the Edge of the World:
“We have won many victories, but we are losing
the planet. It is important to ask why.”

e Tom Crompton — Weathercocks and Signposts:
Rethinking behaviour change...



SMARTCSOs

WWE

Three fundamental questions
What?
How?

Who?
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WHAT KIND OF CHANGE?



SMARTCSOs

ires more than EVs

Sustainability requ
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...Or organic meat!

Premium organic beef

DIRECT FROM THE FARMER TO YOUR DOOR -
FREE FROM CHEMICALS AND ETHICALLY
PRODUCED FROM CONTENTED ANIMALS

(02) 62 38 0203 ol
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Stuck in the iron cage of consumerism!




&f SMARTCSOs
Current sustainability strategies

* Short term / pragmatic / symptoms focus /
“make the system work”

 Technological fix

* Green products

* Relying on markets

* Not tackling the underlying system drivers



SMARTCSOs

WWE

Something bigger than fixing a problem

 Deep systemic change is needed: Shift in
cultural values, life styles and economic
structures

* An economy beyond material growth and
consumerism is desirable, necessary and
achievable

 An economic system beyond GDP is possible
* A culture beyond consumerism is possible
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HOW DOES CHANGE HAPPEN? 2.0
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@ Seeds of the
new economy

® [ ] [ ] .
The Great Transition ¢
14 SMARTCSOs
Time
2 "+ Unlocking these structures and institui
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* Lock-ins, path dependencies

* \ested interests

Micro level
(niches)

e Theiron cage of consumerism

» Self-stabilising around status quo

(& /




Wi The Great Transition ¢\, oo

/ Shift in cultural values
*  From materialistic to intrinsic
e Creates culture of support for

Current consumerist culture

<

feedback loops
New economy

Meso Iml{reglmas} Macro level (landscape)

@ Seeds of the
:/‘ new economy

Radical systemic )
innovations
Lifestyles, technology, go

Micro level
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WHO HAS THE AGENCY?



Time
(Embedding systems
thinking in CSO practice NE:" C}'"m
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= Developing new models — /
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A new global movement —
from fragmentation to
cross-sectoral collaboration

Micro level
(niches)

J

Engaging funders in CSO
strategies towards the

oy A r
Great Transition @ Anew narmative
‘% Developing new models

IE Systems thinking

A new global movement

Engaging funders
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SMARTCSOs

Smart CSOs Initiative

. Community of CSO leaders
and
funders, academics, researc
hers from different
countries

. Understand better what
kind of cultural, political
and economic transition is
required for true
sustainability

. What can CSOs do to fulfil
their full potential and
become truly effective
change agents?



WWE

SMARTCSOs

THANK YOU !

mnarberhaus@wwf.org.uk
www.smart-csos.org



The Future of Sustainable Lifestyles and Entrepreneurship
24th - 25th May, 2011 Cologne, Germany

Ecolabelling for Sustainable Tourism:
Changing Our Lifestyles

Nadia Shevchenko ! "

[ocnoaa WaHye

Charity Information Centre “Green Dossier” npupoay
Thie by pecis nofure



We have had enough warnings on the
environmental crisis over the last

few decades...

Why weren't they heard?

focnoaa WaHye

np1pofay

The host respec
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Transferring a negative message?

Offer a solution!

©Global ®National ® Communal ®Personal

focnoaa WaHye

np1pofay

The host respec
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Showing people HOW to change rather
then telling them what to do.

Tourism is a great stage for it:
while travelling, we learn.

[oCcnoaa WaHye

npupoay
Thi host respects nofure
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ECOLABELLING:
we learn from each other

Let's see how it works

[ocnopa WaHye

nprpoay
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Environmental Economic
Responsibility Efficiency

Educational Company

Function Profile ‘Nf\

[ocnoga we 1HYE

npmpony

The host respec



% ./ 3EIELE &
s kigiean B i

—— —
-

o ——

Example: hotel “Kovcheg” running on exclusively renewable energy
is one of the places for sharing sustainable practices in Ukraine.
i.

Another lifestyle is p“,ssible!
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Charity Informational Centre
“Green Dossier”

Email: nadiyka
Photo: picasaweb.google.ru/ktrmlk

[ocnona WaHye

npypoy

The host re



http://www.dossier.org.ua/
http://www.dossier.org.ua/
mailto:tamara@bg.net.ua




Healthy environment
Happy children

* [n 2050 70% of .
world population
will live in cities .

* Adults of 2050 are =
children nowor 7%
will be born soon

 Childhood
determines adult
behaviour




Actual trends in children’s life

3 ‘ | £ NIGZ



What will be the impact of the
environment on children?

Y g; - Health creates
happlness

‘ ~ NIGZ



Act now for the future of our children

 Make the healthy
choice the easy
choice

 Create an
environment that
brings health
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Transport
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Urban transport planning

i ‘B
Plan for public transport and cycling
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Environment in cities
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Food production

Produce and provide
rea_l)food products
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Creation of Health in 2050
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Health is not created in the
obesity clinic
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Health is created in

homes, schools, neighbourhoods,
parks, food

gardens, restaurants, factories, re
creational areas, etc. by you

; ~ NIGZ



Plan the future with a vision
on health and happiness!

NIGZ

Netherlands Institute for Health Promotion
gbuijs@nigz.nl

<~ NIGZ



